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RESEARCH QUESTIONS

Replication: Stability of findings presented at MRC 20097
® Usability of different mobile question types?
® Reaction times following an SMS-invitation?

Newly introduced sub-questions:

@ Usability-related, focusing on touchscreen-based devices (e.g., iPhone
and Android

® (Non)participation-related:
@ Acceptance of Geo-Location?
® Reaction times across a working day?
@ Acceptable duration of mobile surveys?
@ Acceptance of Mixed-Mode-Surveys?



METHOD — SUBJECTS & PROCEDURE

Subjects
@ 3270 Panelists (Respondi)
@ Response Rate: 540 Participants (16.5%) Agegroups
® Demographic Characteristics: 00 )
@ 58% male. 42% female 250 o 233%

@ majority in the age of 25-34 years and 200
@ with higher level of education
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Procedure
® Study made up of three parts during 29.09. - 18.10.2009



METHOD - INSTRUMENTS

INSTRUMENTS & EXPERIMENTAL DESIGN

Part 1:

O)

O

®

Part 2:

@

Part 3:

@

O]

Mobile Survey “post-visit evaluation of last vacation”
Invitation via SMS in 13 randomly selected waves

Identification of iPhone and non iPhone users. Identification of
Geo-Location if accepted

Mobile Questionnaire with six different question types

Mixed Mode Survey

Asking whether participants like to continue mobile or online
(desktop) and sending Email-Invitation to participants prefering
desktop version

Online Post Survey
Email Invitation of starting sample for Online Post Survey
Web-based (desktop) Usability Questionnaire



FINDINGS 1 — REPLICATION USABILITY

MOBILE QUESTION TYPES USED

Single response vertical Multi response vertical Closed response list



FINDINGS 1 — REPLICATION USABILITY

MOBILE QUESTION TYPES USED

Single line text input Matrix Question Semantic Differential



FINDINGS 1 — REPLICATION USABILITY

KEY RESULTS QUESTION TYPES

All question types are positively evaluated. Results from 2008 could be validated
(including evaluation tendencies text input versus single response)

Single Multiple Closed Single line Matrix Semantic
response response response list  text input question differential

Scrolling : : : 5.23

Ease of
answering

Unintentional
input

Fluent
answering

Ease of use

Mean-Values on 7 point scale from [1] 'Extrem often' /' Totally disagree'to [7] 'Never' / Totally agree'
Participants (min. number of answers): n= 318
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FINDINGS 2 — REPLICATION REACTION TIME

KEY RESULTS
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® 2009: 35% of
responses within first
hour after invitation

® 2008: 40% within first
hour when invitations
were send out at 5 pm



FINDINGS 3 — NEW: iPhone and Geo-Tracking

KEY RESULTS

iIPhone:

® Best usability (objective and subjective measured) results for mobile
survey on iPhone

Geo-Location:

® Acceptance of GPS-Location
among participants with iPhone (n=45)

9%



FINDINGS 3 — NEW: Duration & Mixed Mode

KEY RESULTS — Preference online (desktop) or mobile

,D0 you want to continue
answering the survey mobile or
online (in this case you will get a
link via email)?* 100% -
- 90% -
Participants: n= 540 30%
70% -
60% -
50% -
40% -
30% -
20% -
10% -
0% -

® mobile
Honline

non iPhone iIPhone



FINDINGS 3 — NEW: Duration & Mixed Mode

KEY RESULTS — Duration of mobile survey
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Total
N= 540/ 82

iPhone
45/ 31
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495/ 51




SUMMARY

TAKE HOME MESSAGES

Replication: Stability of findings presented at MRC 2009?
® Robustness of good usability results over time and survey topics
® Fast Response times independent from particular time of SMS-invitation

Newly introduced sub-questions:

® Usability-related:
@ iPhone user evaluate mobile survey usability better than non iPhone user

® (Non)participation-related:
® High Acceptance of Geo-Location
® Fast Reaction times
@ Acceptance of 5-7 minutes length. iPhone: more thanl5 minutes

® All in all participants prefer online surveys after 5 minutes mobile
survey. among iPhone users clear preference of the mobile mode



OUTLOOK

MANAGERIAL IMPLICATIONS & FUTURE RESEARCH QUESTIONS

Managerial Implications

® Fast Results / Quick Polls
Combination Mobile (actual emotions) plus later Desktop (cognition)
Growing penetration of smartphones promote mobile surveys
New avenues for event evaluation. customer satisfaction survey. ad
testing

® @

®

Future Research
@ Usability / Measurement and (non)participation
@ Influence of participation context on mobile survey error dimensions
largely unexplored
@ Technical changes in how we interact with mobile devices, usage
patterns and usage contexts evolve
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